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What exactly is social media? 

Evolving	
technologies	
aiming	to	
facilitate	
communicaJon	
• One	to	one	
• One	to	many	

Mechanism	
by	which	
virtual	

communiJes	
form	around	

shared	
interests	

@drdonsdizon	



Connec5ons	

#ASCO17	
@mdigitalLife		

hQp://mdlpublish.herokuapp.com/0c40e99f-0a91-44cb-a951-4df89d38b0e0	

hQp://mdlpublish.herokuapp.com/0c40e99f-0a91-44cb-a951-4df89d38b0e0	



Major Social Media Companies 
Company	 Incep5on	 User	base	 Content	 User	communi5es	

Facebook	
	

2004	 Almost	2B		 Photos,	videos,	
Memes,	ArJcles	

Support	groups	
InsJtuJons	
OrganizaJons	
Familes	

TwiQer	 2006	 336m	acJve	users	 Tweets	(280	
characters)	

Hashtags	mark	
interests	(#bcsm,	
#gyncsm,	#some,	
#lcsm,	#pallonc)	

LinkedIn	 2003	 Almost	500m	 Photos,	videos,	
arJcles,	
informaJon,	
resumes	

Professional	
networking	
opportunity	

@drdonsdizon	



Social	media	landscape	2018	



Not all 
platforms 

are equally 
used 

hQps://www.smarJnsights.com/social-media-markeJng/social-media-strategy/new-global-social-media-research/	@drdonsdizon	



Slide 3 

Presented By Mina Sedrak at 2018 ASCO Annual Meeting 
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Presented By Mina Sedrak at 2018 ASCO Annual Meeting 



Social media and 
medicine: Why you 

should care? 

@drdonsdizon	



Why should you pay 
attention? 

• Public	is	
turning	to	the	
internet	first	
	

Adapted	from:	hQps://hints.cancer.gov/_images/infographics/
HINTS-TRUST-Infographic-Cancer-Sources_Facebook-

OpJmized.jpg	Accessed	March	2017.	

@drdonsdizon	



BUT, they trust us more 

Adapted	from:	hQps://hints.cancer.gov/_images/infographics/HINTS-TRUST-Infographic-Cancer-Sources_Facebook-OpJmized.jpg	Accessed	March	2017.	

@drdonsdizon	



Like it or not, you 
may already have 
a presence 
online… 
 



Traditional Communication 

Presented By Merry Markham at 2018 ASCO Annual Meeting 



Modern Communication 

Presented By Merry Markham at 2018 ASCO Annual Meeting 



Pros & Cons of Physician-Patient Communication Online: Pros 

Presented By Merry Markham at 2018 ASCO Annual Meeting 



Pros & Cons of Physician-Patient Communication Online: Cons 

Presented By Merry Markham at 2018 ASCO Annual Meeting 



Risks of Opting Out 

Presented By Matthew Katz at 2018 ASCO Annual Meeting 



Dangers of Misinformation 

Presented By Matthew Katz at 2018 ASCO Annual Meeting 



What do we know about 
the oncologists who are 

online? 



Social	Oncology	Report	2017	

Greg	MaQhews	
@chimoose	
@MDigitalLife	

@drcbsteer	

#MASCC18	



Social	Oncology	Report	2017	
1522	oncologists	on	@TwiQer	
	
Challenging	the	stereotypes	of	the	online	community.	
•  Young	
•  Male	
•  Centred	around	urban	technology	hubs	

Fast	internet	and	smart	phones	are	now	so	ubiquitous….	
	 	 	 	 	….everyone	is	online.	

	

	

@chimoose	



@chimoose	

*US	data	

*	

#MASCC18	
@drcbsteer	



@chimoose	

@drcbsteer	
#MASCC18	



@chimoose	

@drcbsteer	
#MASCC18	



*US	data	

Online	oncologists	just	as	likely	to	receive	payments	from	
industry	but	the	quantum	is	x3	higher*	

@chimoose	

@drcbsteer	
#MASCC18	

*US	data	



Journal	publica5ons?		

@chimoose	

@ASCO_JCO	
@ASCO_JCOP	

@drcbsteer	
#MASCC18	



Social	Oncology	Project	2017	-	Conclusions	

Survey	of	1522	of	tech	savvy	US	oncologists	(7%)	
Following	this	group	“may	not	reveal	the	heart	of	medicine…	
but	it	gives	powerful	hints	about	the	future	of	paJent	care”	 @chimoose	

@drcbsteer	
#MASCC18	



Social	Oncology	Report	2018	

@chimoose	
@MDigitalLife	

#MASCC18	

hPp://
www.w2ogroup.com/the-
social-oncology-
report-2018/	



@chimoose	

*US	data	

#MASCC18	
hQp://www.w2ogroup.com/the-social-oncology-report-2018	



@chimoose	

#MASCC18	

Higher	percentage	of	physicians	on	twiQer	associated	with	higher	hospital	ranking*	

*US	data	

hQp://www.w2ogroup.com/the-social-oncology-report-2018	



@chimoose	

#MASCC18	
hQp://www.w2ogroup.com/the-social-oncology-report-2018	



@chimoose	
Social	Oncology		
Report	2018	

#MASCC18	

The	higher	the	gender	parity	in	the	hospital,	the	higher	the	reputaJon	score.	
Closest	to	gender	parity		-	University	of	North	Carolina	at	54%		
Farthest	-	Cedars-Sinai	76%		

hQp://www.w2ogroup.com/the-social-oncology-report-2018	



What kind of 
conversations are 

happening on Twitter? 



#SoMe	connects	Oncology	communi5es	

@chimoose	

@drcbsteer	
#MASCC18	

#ASCO17	



#SoMe	connects	Oncology	communi5es	

@chimoose	

#MASCC18	

#ASCO17	

@drcbsteer	



Disease	Specific	Hashtags	in	Oncology	
Cancer	Tag	Ontology	

Facilitate	targeted,	streamlined	communicaJon	
#supponc,	#pallonc,	#gerionc,		

#supporJvecare	



Healthcare	hashtags	-	#supponc	
Last	28	days	



Healthcare	hashtags	-	#supponc	
Last	28	days	



Healthcare	hashtags	-	#pallonc	and	
#gerionc	
Last	28	days	



#ASCO18	tweet	ac5vity		

hQps://www.symplur.com/healthcare-hashtags/ASCO18/analyJcs	



#ASCO18	Featured	Voices	

@ASCO	
#ASCO18	





Social media and the 
researcher 

Apart	from	professional	communicaJon…	
how	can	we	use	social	media	in	supporJve	care?	



The largest focus 
group in the world is 

found on-line 

@drdonsdizon	





Needs 
Assessment 
Using 
Twitter 

Hagan	(2018):	What	are	the	
survivorship	needs	for	women	
treated	for	ovarian	cancer?	

Method:	Tweetchat	in	partnership	
with	#gyncsm:	Re-envisioning	
ovarian	cancer	survivorship	

Recruitment:	CollaboraJon	with	
partners:	OCRFA,	SGO,	FWC,	NOCC	

@drdonsdizon	



Tweetchat 
Focus 
Group 

(Hagan, 
2018) 

Hagan	TL,	et	al.	J	PaJent	Centered	Res	and	Rev	2018.	In	Press.	@drdonsdizon	



Survivorship 
in Ovarian 
Cancer 

377	Unique	Tweets	

43	parJcipants	in	the	1	hour	during	
tweetchat	(ave	8.6	tweets/person)	

60	added	thoughts	in	the	following	
24	hours	

Hagan	TL,	et	al.	J	PaJent	Centered	Res	and	Rev	2018.	In	Press.	@drdonsdizon	



Word 
Frequency 

Hagan	TL,	et	al.	J	PaJent	Centered	Res	and	Rev	2018.	In	Press.	@drdonsdizon	



Word 
sentiment 

Hagan	TL,	et	al.	J	PaJent	Centered	Res	and	Rev	2018.	In	Press.	@drdonsdizon	



What did we 
learn? 

There	is	a	lack	of	support	during	transiJons	

Physical	and	emoJonal	needs	were	unmet	by	
clinicians	

PaJents	navigated	independently		

Survivors	want	us	to	be	proacJve	

• Provide	resources	
• Care	plans	not	appropriate	for	women	who	face	a	high	
recurrence	risk	

• Care	plans	should	address	needs	of	women	aner	
recurrence	

Hagan	TL,	et	al.	J	PaJent	Centered	Res	and	Rev	2018.	In	Press	@drdonsdizon	







Confirms	the	
feasibility	of	
growing	and	
maintaining		a	
twiQer	community	
for	rare	cancers	



PaJents	are	
tweeJng	about	
their	symptoms	

Analysis	of	
>146,000	
tweets	in	2014	



PaJents	broadcast	
their	feelings.	
TwiQer	can	be	used	to	
gauge	saJsfacJon	and	
discover	unmet		needs.	

Analysis	of	
>146,000	
tweets	in	2014	



Yes	
	

PaJents	with	cancer	use	
twiQer	as	a	tool	to	share	
medical	informaJon	

	



TwiPer	and	disease	detec5on?	

InvesJgators	have	
developed	a	tool	to	
detect	influenza	
outbreaks	in	real	Jme	
via	analysis	of	twiQer	
data		





Slide 5 

Presented By Mina Sedrak at 2018 ASCO Annual Meeting 



However, there remains a paucity of literature examining the value and direct application of social media in oncology 

Presented By Mina Sedrak at 2018 ASCO Annual Meeting 



Examples of gaps in knowledge 

Presented By Mina Sedrak at 2018 ASCO Annual Meeting 
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Presented By Mina Sedrak at 2018 ASCO Annual Meeting 



Should I start engaging in 
social media? 



Social media isn’t worth your time unless 

Presented By Matthew Katz at 2018 ASCO Annual Meeting 







David Rowe, Australia 
@roweafr 





In	an	era	of	global	“Twiplomacy”…….	
	
“….health	literacy,	in	parJcular,	“Health	TwiPeracy”	and	eHealth	literacy…..	
	
…….		defined	as	the	ability	to	seek,	find,	understand	and	appraise	health	
informaJon	from	electronic	sources	and	apply	the	knowledge	gained	to	
addressing	or	solving	a	health	problem…..	

	 	 	 	……will	be	required	sooner	rather	than	later.	




