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Overview.

Social media amplifies our 
mission by: 

• Increasing awareness
• Supporting people 

affected by cancer
• Helping to prevent cancer
• Raising vital funds
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Channels.

• Promote Support services
• Consumer & supporter engagement 
• Fundraising
• Cancer prevention

• Connect with health 
professionals, related health 
orgs, media, government 

• Share key announcements 
and profile new campaigns

• Raise CEO profile

• Connect with health 
professionals, Cancer Council 
staff

• Key announcements and 
promote new campaigns 

• Recruitment 
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Case study: Brand campaign.

• Create awareness 
and build affinity

• Women 35-64
• Video and static link 

posts
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Case study: Brand campaign (cont).
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Prevention.

• Educate public about cancer prevalence and risks 
• Encourage a healthy lifestyle
• Urge people to undertake cancer screening
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Case Study: Healthy Weight campaign.
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Case study: Healthy weight (cont.).
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Case study: Bowel screening campaign.
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Case study: Bowel screening (cont.).
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Fundraising.

• Encourage people to fundraise
• Encourage people to take part in an event
• Engage and support fundraisers
• Seek donations
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Case study: Australia’s Biggest Morning 
Tea.
• Drive registrations
• Targeted people 

interested in charities, 
cancer, entertainment, 
past participants + 
lookalikes

• Video, carousel and 
static link posts
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Case study: ABMT (cont.).
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Case study: Paddle Across the Bay.
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Case study: PATB (cont.).
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Support.

• Our Support services include:   
• Support helpline
• Support groups and online communities
• Booklets and fact sheets
• Health professional education and training 
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Case study: Wig Service.
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Case study: Wig Service (cont.).
Educational information
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Case study: Wig Service (cont.).
Sharing patient stories
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Example: Support groups.
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Example: Equip health professionals.
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Future trends.

• Paid Social
• Groups
• Stories
• In app fundraising
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Channels.



Thank you.

Katherine.Lane@cancervic.org.au

@KatherineLane86

https://www.linkedin.com/in/
katherine-lane-32103295/
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